
3 tips to make the most   
of local search optimization

Four out of five people have used 
search engines to conduct local 
searches,1 so gaining visibility in 
your local online market through 
search engine optimization (SEO) 
is crucial. Local SEO tactics include 
improving a business’s website 
and other off-page resources to 
increase visibility in searches 
specific to a city or state. 
Perficient, a leading technology 
and management consulting firm, 
recommends three key steps that 
can make your business more 
visible online in local searches. 

1 Create location specific web pages: Every website should have an individual 
webpage for each location. This page will indicate to search engines where your 
offices are located and what page to rank for that specific office location. 
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• Use Google’s map feature to find 

your business. Then click “Are you 
the business owner.”

• Google will walk you through the 
steps to create an account and  
verify your business.

• Update your listing to include the 
exact same name, address and 
phone number found on the 
location page discussed before. 
Also, include your website and 
business hours within the listing.

• Choose a category (or up to three)  
to define your business type.

• Include a profile and background 
photo. 

• Write a brief “introduction” that 
explains what you do and what 
sets you apart from your 
competition.

• Save and publish changes.

3 Encourage ratings and reviews: Ratings and reviews are imperative. Google will be 
more likely to show your business in local results if it has ratings and those ratings 
are positive. Not only are online reviews important for search engines, but they are 
also incredibility important to your potential customers. 72% of consumers say 
they trust online reviews as much as personal recommendations2.

Utilize Google My Business: Your location is probably already in Google, but you 
should follow these steps to claim/create your listing.

These three tips can help to get your 
business on the way to being 
optimized for local search and help 
make it easier for potential 
customers to find you.
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Zurich neither endorses nor rejects the recommendations of the 
discussion presented. Further, the comments contained herein  
are for general distribution and cannot apply to any single set  
of specific circumstances. If you have a legal issue to which you 
believe this article relates, we urge you to consult your own  
legal counsel.

Perficient, Inc.is not a subsidiary or affiliate of Zurich and use of 
Perficient’s products and services are independent of, and not 
included within, the your policy or any other Zurich product or 
service. Zurich expressly disclaims any and all damages and other 
costs that may arise related to the use of or reliance upon the 
products, services, representations or warranties made by or on 
behalf of Perficient.
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